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Register results 


The following actions have been taken by Federal agencies. They have previously been reported in 


CONSUMER REGISTER as proposals. Extent of consumer and other comment is reported when that information is 
available. 


© Consumer Product Safety Commission (CPSC) has issued a final rule changing first aid labeling for certain 
hazardous substances. The rule would affect all hazardous substances for which vomiting is recommended following 
ingestion. CPSC found that using a salt solution to induce vomiting is no longer appropriate and can be potentially toxic, 
especially to children 5 years old or younger. CPSC says that ipecac syrup is safer and more effective than salt (unless 
contraindicated). The Commission received comments from 18 firms and individuals, but there was no general 
agreement on specific wording for first aid labels. However, CPSC stresses the manufacturer’s responsibility to be sure 
that labels give consumers sufficient first aid instructions and other vital information required by law. The final rule 
becomes effective October 30, 1978 on all products packaged or imported from that date on. Details—Federal Register: 
Aug. 1, page 33701; June 23, 1977, page 31808. CONSUMER REGISTER: July 15, 1977. 


© Treasury Dept.’s Bureau of Alcohol, Tobacco and Firearms (ATF) has issued final rules that revise regulations on 
wine advertising and labeling. New rules require that labels specify the place where wine is produced and that wine 
labeled with a grape type designation be derived from not less than 75% of grapes of that variety—with some 
exceptions. Present requirement is only 51%. ATF received hundreds of comments from the wine industry and 
consumers. In addition, more than 100 persons testified at 6 public hearings. 


Because of the importance of the new labeling requirements, ATF says it is going to publish a handbook of labeling 
terminology and otherwise publicize the new regulations. CONSUMER REGISTER will report on the handbook’s availability 
at a later date. Effective date is Sept. 22, but mandatory compliance with some of the requirements is delayed until 
January 1983. Details— Federal. Register: Aug. 23, page 37672; July 29, 1977, page 38602; June 15, 1977, page 20517. 
CONSUMER REGISTER : Aug. 15, 1977. For more information call or write Thomas Busey, Bureau of Alcohol, Tobacco and 
Firearms, Washington, DC 20226; telephone 202-566-7626. 


Funerals 


Sept. 20 is new deadline for comments on Federal Trade 
Commission’s (FTC) presiding officer and staff repe.‘s on 
funeral industry practices. FTC received several requests for a 
time extension. 


Details— Federal Register: Aug. 4, page 34500; June 21, page 
26580.CONSUMER REGISTER : Aug. 1. For more information write 
or call Scott Klurfeld, Federal Trade Commission, Washington, 
DC 20580; telephone 202-523-3427. 


Cellulose insulation 


Consumer Product Safety Commission (CPSC) has an- 
nounced that all cellulose insulation manufactured after Sept. 7 
must pass flammability and other tests. This is an interim 
mandatory safety standard issued under the Emergency 
Interim Consumer Product Safety Standard Act of 1978. The 
standard applies only to cellulose insulation (material produced 
from cellulose fibers like ground up paper or wood pulp) and 
does not cover such types of insulation as fibrous glass, 
mineral wool, or urea formaldehyde foam. (CPSC has been 
considering flammability standards for insulation products 
since 1977. After gathering information and receiving com- 
ments, the Commission concluded that a safety standard was 
necessary for cellulose but not for fibrous glass and plastic 
foam/resin products. These products will be considered f 
future action. See CONSUMER REGISTER April 1, 1978 and Oct. 
1, 1977.) 


Cellulose insulation products produced after Sept. 7 must 
meet the following standards: 


® Materials will be tested for flammability under a 
standardized method known as the Steiner Tunnel Test which 
measures resistance to flame spread. Any product failing this 
test cannot be legally sold. Consumers should look for this 
label: ‘‘Attention: This material meets the applicable minimum 


Federal flammability standard. This standard is based upon 
laboratory tests only, which do not represent actual conditions 
which may occur in the home.”’ This statement must be clearly 
and conspicuously printed on each bag or container. 

¢ Permanency of the chemical flame retardants will also 
be tested. This test is necessary since the length of time the 
chemicals last would be directly related to the product’s 
long-term flame resistance. 

¢ The corrosive effects of water and moisture vapor on 
insulation fibers will be measured. This should screen out 
cellulose products treated with flame retardants which could 
severely corrode structural materials and impair a building’s 
stability. 


CPSC has scheduled a series of public meetings on 
cellulose home insulation. Dates and places for upcoming 
meetings are listed elsewhere in this issue of CONSUMER 
NEWS. 


Details—-Federal Register: Aug. 8, page 35240. For more 
information write or call Wade D. Anderson, Consumer 
Product Safety Commission, Washington, DC 20207; telephone 
301-492-6400. 


School lunches 


Agriculture Dept. has issued regulations, for an interim 
period, on new lunch patterns for the national school lunch 
program. These changes, summarized as proposals in 
CONSUMER REGISTER Oct. 15, 1977, were intended to help 
schools ‘‘meet more accurately the nutritional needs of children 
of varying ages’’ and to reduce food waste. Agriculture 
received 2,042 comments on the proposal and held public 
hearings in 8 US cities. 


The interim regulations will be field tested on a voluntary 
basis from Aug. 22 through Feb. 2, 1979, and Agriculture 
wants to know how well or poorly the interim changes are 





working. The agency is particularly interested in hearing from 
the school systems which are doing the field testing, from the 
participating students and from their parents. Comments 
should be sent, by Feb. 15, 1979, to person listed below in 
“‘details.’’ 


Details—Federal Register: Aug. 22, page 37165; Sept. 9, 1977, 
page 45328. CONSUMER REGISTER: Oct. 15, 1977. Send 
comments to Margaret Glavin, Food and Nutrition Service, 


Agriculture Dept., Washington, DC 20250; telephone 202-447- 
8130. 


Gas mileage advertising 


Sept. 5 is deadline for comments on Federal Trade 
Commission’s (FTC) proposed interim amendments to its 
present guidelines for fuel economy advertising. FTC is 
responsible for ensuring that advertising is consistent with the 
new Environmental Protection Agency (EPA) label require- 
ments published May 17. 


Past EPA mileage stickers displayed 3 figures—city, 
highway, and an average of city and highway. [CONSUMER RE- 
GISTER Mar. 1]. However, the May 17 ruling renamed the city 
estimate, calling it simply estimated miles per gallon (mpg) 
and deleted the highway and combined figures. EPA says the 
city number gives consumers the best single estimate of 
average overall performance and should simplify use of 
estimated mileage comparisons when buying new cars. 


FTC is proposing the following: 


© Prohibiting disclosure of fuel economy estimates other 
than EPA’s ‘‘estimated mpg’’ although limited use of highway 
data would be permitted. 

© Requiring that EPA ‘‘estimated mpg’’ be given greater 
prominence than any other mileage estimates disclosed. 

© Requiring that disclosure of the highway or combined 
estimates be accompanied by a set of disclaimers. 


By offering these 3 proposals for comment, FTC is 
repealing its present requirement for disclosure of highway 
mileage estimates. 


Details—Federal Register: Aug. 4, page 34496; May 17, page 
21412. Comments should be identified as Mileage Guide 
Amendment Comment and sent to Linda Colvard Dorian, 
Bureau of Consumer Protection, Federal Trade Commission, 
Washington, DC 20580. The Sept. 5 deadline is very short, but 
FTC says it will try to consider comments received shortly after 
that date. For further information write or call Linda C. Dorian 
at the address above; telephone 202-724-1524. 


Gold ("All that glitters ... ") 


Federal Trade Commission (FTC) is prohibiting use of the 


sé 


term ‘‘gold’’ in jewelry items of less than 10 karats. 


This amendment to the Trade Practice Rules (Guides) for 
the jewelry industry became effective Aug. 16. Since the 
previous Guides did not appear to clearly state this standard, 
the FTC decided that many consumers might be deceived or 
confused about the quality of jewelry called ‘‘gold’’ but having 


a low gold content. Such jewelry, the FTC said, has been 
shown to tarnish and corrode at a significantly faster rate than 
gold 10 karats or above. FTC believes that these disadvantages 
cannot be adequately disclosed to consumers by labeling (as 
earlier proposed in 1977) because most of the items are too 
small to carry a tag disclosure. 


Details—Federal Register: July 17, page 30538.CONSUMER RE- 
GISTER : June 15, 1977. For more information write or call 
Edward Steinman, Federal Trade Commission, Washington, 
DC 20580; telephone 202-523-3909. 


Household movers 


Interstate Commerce Commission (ICC) has modified its 
household moving rules to provide for reweighing of household 
goods shipments any time before the shipment is delivered. 


Purpose of the modified rule is to make it clear that 
shippers have the right to demand a reweigh at any time 
before delivery and to ensure that the shippers have ample 
opportunity to protect themselves against inaccurate weighing 
and improperly assessed interstate transportation charges. 
Before this modification was issued, the reweighing regulations 
did not include the ‘‘any time’’ provision. Moving companies 


may, in some cases, charge shippers for the reweighing 
service. 


Weight bumping, or the adding of bricks and other things 
to shipping goods has been a problem for consumers, and ICC 
hopes this modified requirement will reduce the problem. 


The original effective date of May 31 has now been 
extended to June 15. 


Details—Federal Register: Aug. 2, page 33921; May 30, page 
22983. RATE REGISTER: June 1, 1977. For more information 
write or call Michael Erenberg, Interstate Commerce Commis- 
sion, Washington, DC 20423; telephone 202-275-7292. 


Children's sleepwear 


Consumer Product Safety Commission (CPSC) has with- 


drawn a proposed amendment to its flammability standard for 
children’s sleepwear. 


The amendment would have exempted garments in sizes 
below size one from the standard because CPSC’s data showed 
relatively few burning incidents associated with that largely 
immobile age group. In addition, CPSC felt that the exemption 
would make more cotton garments available to consumers and 
would lower manufacturing costs. However, after considering 
comments from consumers, representatives of industry and the 
medical profession (along with other data), CPSC decided there 
was a potential for injury involving children under 12 months 
of age that could be reduced if those children wore 
flame-resistant clothing. 


Details—Federal Register: July 21, page 31348. CONSUMER RE- 
GISTER : Feb. 15. For more information write or call 
H. Elizabeth Jones, Consumer Product Safety Commission, 
Washington, DC 202(7; telephone 301-492-6400. 


This listing, prepared by Marion Q. Ciaccio, is intended only as summary coverage of selected Federal Register 
items deemed of particular interest to consumers, and it does not affect the legal status or effect of any document 
required or authorized to be published pursuant to Section 5 of Federal Register Act as amended, 44 U.S.C. 1505. 
Federal Register is published Monday through Friday (except Federal Government holidays) by Office of the Federal 
Register, National Archives and Records Service, General Services Administration. Subscription is $5 a month or 
$50 a year and may be ordered from Superintendent of Documents, Government Printing Office, Washington, DC 
20402. Superintendent also sells copies of Federal Register for 75¢ each. Copies of Federal Register may be available 


in depository libraries. 





consumer comment 


Federal agencies want to learn your views on propvsals and other items published in the Federal Register and CONSUMER 
REGISTER. Agencies use these comments in their decision making. 


These forms are provided for you to use, if you wish, in commenting on these items. For more lengthy comments, feel free to 
use a plain sheet of paper. Send comment forms to addresses listed in CONSUMER REGISTER summaries. CONSUMER NEWS is 
publishing these forms in cooperation with the Food and Drug Administration (FDA). 
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Clip this form, fill in blanks, write your comments & mail to agency noted in CONSUMER REGISTER item. 
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CONSUMER REGISTER publishes proposed and final rules, regulations and notices of interest to consumers originally appearing 
in the Federal Register. Notices on proposed rules published in the Federal Register and summarized in CONSUMER REGISTER 
give consumers the opportunity to participate in rule making prior to the adoption of final rules. The Federal Register is published 
to provide a uniform system for making available to the public regulations and legal notices issued by Federal agencies. 
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